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\ Fewer calories

\ More nutrition

\ Continued enjoyment \
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Hierarchy of need differences and considerations: beyond active GLP-1
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\ 74% of GLP-1 users
iIncrease yoghurt
consumption

\ Strong shack
category

\ Protein and fibre
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\ 29% of GLP-1 users
decrease tortilla chip
consumption

\ Permissible indulgence

\ Protein and fibre
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Fibre Benefits
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\ Credible benefits
from food and
beverages
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\ Benefits that
consumers
understand




\ Convenient products
for consumption
occasions
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Emphasising taste,
delivering on texture
and stability
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