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Virtual
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A One-Day, Industry-Led Conference & Networking Event, 21st September 2021, Central London OR Virtually

Take The Industry By Storm! Capitalise On The Latest Consumer, Retail, Health, Plant-Based, Ingredients, 
Sustainability & Packaging Trends For On-Point NPD, Attention-Grabbing Marketing & Game-Changing Innovations

New, Profitable Food & Drink 
Trends, Innovations & NPD 

Mitchells & 
Butlers PLC

Amir Ali
Culinary Innovation & Strategy 
Manager

1
Monetise The Hottest New Trends & Game-Changing 
Innovations: Lucrative consumer and retailing trends for trailblazing NPD 
and attention-grabbing marketing

Food &Drink
www.foodanddrinkconference.com

TRENDS & NPD

21st September 2021

Sky-Rocket Sales, Excite Shoppers & Showcase Your Brand With Consumer-Driven, 

2 NPD Success From Concept To Launch! Make your mark with 
in-demand products and campaigns to stay ahead of the curve 

3
Win Big With On-Trend Plant-Based Innovations: 
Monetise the movement by delivering on customer expectations, broadening 
your appeal and captivating consumers

4
Business-Critical Shifts In Consumer Insights & 
Shopper Behaviour: Profit-boosting strategies which align your 
product offering and marketing with evolving behaviours today

5
Unstoppable Health, Wellness & Nutrition Trends: 
Refreshing product and formulation solutions to satisfy consumer demand for 
healthier diets and eating habits

6
Cost-Effective Sustainable Products & Greener 
Packaging: Increase your green offering with sustainable and plastic-free 
alternatives to boost brand image and loyalty

7
Stand-Out With Captivating Marketing & Comms: Boost 
brand and product success with engaging and exciting marketing campaigns 
which demand attention!  

8
Must-Have Ingredients & Flavours To Sky-Rocket 
Sales: High-profit, exciting ingredients, textures and flavours for tasty and 
exciting product offerings

Organised By:
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Tate & Lyle

Mervyn De Souza
VP Global R&D Health & 
Wellness & Open Innovation
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Speakers

1 Day
Innovators 
To Watch

Harrods

Naomi Blair
Food Product Manager

Retailer

Waitrose

Martyn Lee
Manager Innovation & 
Executive Chef Retailer

Deliveroo

Rhianna Smith
Head of Marketing, Grocery

The Co-op

Rob Thompson
Packaging Technologist

Retailer

Sainsbury's

Sam Warren
Senior Buyer, Produce

Retailer

Profitable, 
New Food & 
Drink Trends 

• 8th Annual Must- 

  Attend Industry Event

• 4 Retailer Perspectives

• 3 Interactive Panels

New!



Food & Drink Brands & Retailers Share Business-Critical Insights to Monetise Latest Consumer & Retailing Trends For Innovative NPD & Attention-Grabbing Marketing: From 
Pioneering Plant-Based Alternatives, To Promoting Health & Wellness, Championing Sustainability, Overcoming Covid-19 Challenges & Showcasing Ingredients & Flavours22

Registration, Informal Networking & GIC Opening Remarks08.40

Morning Chair’s Opening Remarks09.00
Amir Ali 
Culinary Innovation & Strategy 
Manager

Mitchells & Butlers PLC

• In the COVID-19 era, keep pace with evolving consumer shifts 
(and resulting opportunities) to shape future product and consumer strategies

• Cherry-pick the hottest emerging trends that are influencing consumer 
purchasing decisions to secure brand popularity all year round

• Spot check! Distinguish fads from long-lasting trends to renovate your current 
product offering and ensure successful and profitable product launches

• Trend forecasting for 2021/2022 and beyond… anticipate market trends ahead 
of the curve to create pioneering products and ranges which appeal to both 
consumers and retailers 

Capitalise On Emerging Food & Drink 
Trends & Ingredients For Trailblazing & 
Profitable NPD

09.10

HOT TRENDS & INNOVATIONS HOT TRENDS & INNOVATIONS Pane
Q&A

Chair’ 
Remark

Mark Donovan 
Head of Botanicals & Innovation 
International 

Tata Consumers

Naomi Blair 
Food Product Manager 

Harrods

Martyn Lee 
Manager Innovation & Executive Chef  

Waitrose

Stay Ahead Of The Curve With 
Competitive, Profit-Boosting NPD Which 
Drives ROI From Concept To Launch

09.40

NEW NPD SUCCESS  NEW NPD SUCCESS  

Bonus Session; Reserved For Exclusive Conference Partner10.00
Morning Refreshment Break With Informal Networking10.30

• Debunk myths around ‘green foods’ and influence purchase with targeted and 
consumer-led campaigns that excite, educate and engage 

• As plant-based lifestyles and flexitarian approaches accelerate, what is the way 
forward for cutting-edge NPD and marketing?

• Crop diversity: plant-proteins, legumes, wholegrains – where to start with 
plant-based alternatives that complement your current product offering?

• Leverage actionable data and insights to understand what is motivating 
plant-based purchases for data-driven NPD

• Soy? Pea? Nuts? Discover the next must-have plant-based ingredients gaining 
increasing traction and market share

Unlock The Key Drivers Behind The Surge In 
Plant-Based Alternatives For On-Trend Products & 
Formulations Which Excite & Captivate Consumers 

11.00

PLANT-BASED - WHAT’S NEXT? PLANT-BASED - WHAT’S NEXT? Doubl
Perspectiv

Paul Brown 
Founder

BOL foods

Claire Gallagher
Development Director 

Freaks of Nature

11.00

11.20

• With more consumers interested in the impact of products on their wellbeing 
which key areas will continue to grow? 

• Monetise products that promote health and wellness and have a better impact 
on the environment for improved traction and boosted sales 

• Discover the latest innovations in food and drink NPD which encourage and 
support mental and emotional wellbeing to place your brand as a front-runner 
for healthy eating  

Cater To Consumers’ Ever-Increasing 
Interest & Demand For Health, Wellness 
& Nutrition With Refreshing, Innovative 
& Creative NPD 

11.40

NEW HEALTH TRENDSNEW HEALTH TRENDS Pane
Q&A

James Edmunds 
Managing Director  

Trip

• Grow your own green credentials! Explore popular ozone-friendly products 
and ingredients which meet consumer expectations 

• Going beyond carbon neutral! Identify and implement energy efficient 
methods to deliver a sustainable low-carbon competitive future 

• Strike the balance between value, quality and sustainability to deliver on-trend 
products which are affordable to your consumers 

• Greenwashing label challenges– best-in-class solutions to reduce misleading 
green claims for improved customer confidence and boosted brand loyalty 

Cost-Effective Steps To Improve Brand Image By 
Harnessing Food & Beverage Sustainability Trends 
In Order To Fit The Worldly Demand For Change  

12.10

SUSTAINABILITY TRENDSSUSTAINABILITY TRENDS

Sophia Angelis 
SVP Managing Director Jack Daniel's 
Brands 

Brown-Forman 
Beverages
Lunch For Speakers, Delegates & Partners12.30

Informal Breakout Discussions13.00

Bronagh Hunt 
Global Brand Director Irish Brands 

Quintessential Brands 
Group

A) Covid Impact

Sally Lawrence 
Head of Product

Oppo Brothers

B) Sugar Reduction

Ine Lubbers
European Marketing Director 
Vegetables & Ready Meals 

Nomad Foods

Claire Low 
Marketing Directory Confectionary 

Mondelez (Cadbury, 
Trebor, Halls)

Cas 
Study

Lee Boakes 
Head of NPD & Innovation 

Huel

Elena Devis 
Senior Commercial Manager & Vegan 
Category Lead  

Deliveroo

Peer-T-PeerRyan Foreman
Product Manager

Nando’s

• Make your mark and drive purchasing power with pioneering product 
campaigns which have a meaningful impact on consumers 

• Monetise consumer insights and translate data into commercially-viable 
products that directly target your desired audience for sky-high sales 

• How are brands responding to new definitions of trust, quality, and what is 
‘essential’ for trailblazing NPD?

• Guarantee long-term success by effectively measuring ROI and maximising 
marketing metrics 

• Indulgent snacks vs. healthy buying trends – is convenience and indulgence 
trumping health as people seek out comfort food in tough times? 

• Plant-based, free-from and meat-free is looking to still be big in 2021 - how can 
brands optimise innovation strategies for quick wins on delivery platforms?

Retailer

Retailer



• Optimise the accelerated rise in online sales and rethink digital 
strategies to boost your digital footprint and improve the omnichannel 
experience to drive sales

• Economic uncertainty and the impact of Brexit – where are consumers 
spending their money for targeted NPD?

• Measuring out-of-home purchases and consumption for effective NPD 
strategies that boost sales

• Are more shoppers buying British with locality as the core concept of 
newness? Navigate the challenges arising from UK Brexit trade deals to delve 
into new opportunities

• Improve methods to collect and leverage consumer shopper data and 
behaviours for insights into what makes your customers tick

Business-Critical Customer Insights, 
Behaviours & Shopper Trends For 
Profit-Boosting Strategies 

13.40

Q&A

Rhianna Smith 
Senior Marketing Manager New 
Business

Deliveroo

Hot Trends & Innovations • New NPD Success • Plant-Based • New Health Trends • Sustainability • Consumer Insights & Shopper Behaviours • Coronavirus Lessons 
Learned • Stand-Out Marketing & Comms • Packaging Innovation • Must-Have Ingredients & Flavours • Product Innovation 

Afternoon Chair’s Opening Remarks13.30
Amir Ali 
Culinary Innovation & Strategy 
Manager

Mitchells & Butlers PLC

Chair’ 
Remark

LATEST CONSUMER INSIGHTS 
& SHOPPER BEHAVIOURS 
LATEST CONSUMER INSIGHTS 
& SHOPPER BEHAVIOURS 

Pane

Thriving In The Face Of Adversity With An 
Optimistic Outlook For 2021/2022 & Beyond

14.10

CORONAVIRUS LESSONS LEARNEDCORONAVIRUS LESSONS LEARNED

• You know why this product should be successful based on consumer insight, 
but what is the magic marketing formula to communicate that effectively to 
consumers and sell the product?

• Content, content, content: from green talk to health lingo ensure you are using 
the right words to remain relevant, engaging and to click with your audience

• The channels are changing! From in-store placement to social media buzz, how 
can you develop your optimum strategy to reach consumers and ensure 
success?

Beyond Product Design To Shopper Baskets: Fulfil 
Product Success With Engaging, Exciting Marketing 
Campaigns Which Captivate Consumers

14.30

MARKETING & COMMS SUCCESSMARKETING & COMMS SUCCESS

Gareth Turner 
Head Of Brand 

Weetabix

Bonus Session; Reserved For Exclusive Conference Partner14.50

Afternoon Refreshment Break With Informal Networking15.20

• Harness customer insight, respond to consumer concerns and 
alleviate fear with eco-friendly solutions to packaging which promise 
greener alternatives

• Maximalism vs. minimalism… what packaging designs are driving sales for top 
of the range products that appeal to a variety of customers today?

• Boost consumer interactivity and retention with plastic-free alternatives and 
transparent clean-labelling

• Combat current food waste and environmental issues with the latest 
developments in packaging technology 

More Than Plastics: Navigate The Packaging 
Debate With More Critical USPs for NOW

15.50

PACKAGING INNOVATIONSPACKAGING INNOVATIONS

Rob Thompson 
Packaging Technologist 

The Co-op

• As consumers continue to seek more nutritional options, how do you cater to 
demands for innovative “low” and “no” products while continuing to maintain 
great taste?

• As well as innovating to take sugar, fat and calories out, what opportunities are 
there for adding in ingredients that boost a product’s health benefits?

• Don’t forget texture! Alongside great taste and health benefits, consumers 
want a good sensory experience – be it creamy sauces, crunchy biscuits or 
chewy cereal bars that are still “better for you”

• Get ideas around creative portfolio pivots to capture the attention of 
consumers who are more conscious not only of health and wellness but also of 
sustainability

• Tap into ingredients that are relevant across the globe to help brands taking 
stands to promote health and wellbeing without sacrificing indulgence

Showcase Your Products & Stand-Out Amongst 
Competition With The Latest Exciting Health & 
Wellness Ingredients 

16.10

MUST-HAVE INGREDIENTS & 
FLAVOURS
MUST-HAVE INGREDIENTS & 
FLAVOURS

Mervyn de Souza 
VP of Global R&D Health & Wellness & 
Open Innovation 

Tate & Lyle

16.30

PRODUCT INNOVATION PRODUCT INNOVATION 

Andrew Ritchie 
Group Head Of Product Development  

Meatless Farm

Official Close Of Conference17.00

Afternoon Chair’s Closing Remarks16.50
Amir Ali 
Culinary Innovation & Strategy 
Manager

Mitchells & Butlers PLC

Chair’ 
Remark

“Insightful & definitely something I’l l be taking back 
to the off ice”

SK Foods  (Previous Delegate)

C) Sustainability Sells

D) Alcohol Trends E) HFSS

Sam Warren
Senior Buyer, Produce

Sainsbury's

• Stockpile tips and tricks to navigate supply chain restrictions and renew 
customer confidence in uncertain times 

• Critical insights into where executives see the market and consumer 
behaviours taking shape in the months ahead for innovative, market-leading 
NPD that will drive commercial success 

• Contingency planning in tough economic climates – adapt, react and 
future-proof operations and supply chains for long-lasting business continuity 
and healthy cash flow

• Trend forecasting post-pandemic! Which rapidly changing consumer 
behaviours are here to stay, and how can brands monetise these to remain 
competitive?

Howard Chamberlain 
Head of Category Development - 
Grocery

Premier Foods

Cas 
Study

Ine Lubbers
European Marketing Director 
Vegetables & Ready Meals 

Nomad Foods

Smar 
NPD

The Journey So Far & Drive For Future 
Innovation 

Retailer

Retailer



4 Easy Ways To Register
Online @ www.foodanddrinkconference.com
 
Phone +44 (0) 20 3479 2299 

Post this booking form to Global Insight Conferences, 5-11 
Lavington Street, London, SE1 0NZ

Email bookings@foodanddrinkconference.com

   Bank Transfer  
Bank transfer details will be provided in your invoice. 
(UK  VAT is chargeable for all attending companies, regardless of country of origin.  

     All bank transfer charges must be carried by the company sending payment).

   Cheque   Enclosed
Please make cheques payable to Global Insight Conferences Ltd

    Invoice   PO Number:
Please include your PO Number if applicable, otherwise this may delay your booking.

PAYMENT OPTIONS: Please choose one of the payment options below:

   Credit Card/Debit Card

 Visa      Mastercard      Maestro     
Card No.

Exact name on card 

Valid From     Expiry Date  

Security Code  
Signature Date

1
2

3

4

REGISTRATION FORM

ATTENDEE DETAILS:
 

Forename (Mr/Ms/Mrs/Miss/Dr)

Surname

Job Title

Company Name

Tel

Email

Fax

Address

Postcode    Country

Brochure Code: 

 

How did you hear about the conference?

(Brochure code, email, advert etc)

Accounts Department:

Contact Name 

Tel   Email

Head of Department Contact Name

Head of Department Email

Booking Contact Name

Booking Contact Tel 

Booking Contact Email

Please complete in capitals. Photocopy for multiple bookings.

*
 

Card Billing Address (if different to above)

A One-Day Industry-Led Conference & Networking Event
21st September 2021, Central London OR Virtually

 AmEx      

Book 4 Delegates For The Price Of 3 @ www.foodanddrinkconference.com 

Standard Price

Food & Drink 
Manufactures/ 

Retailers

All Other Companies

Exhibition Stand & 2 
Delegate Places

£599

£799

£2,799

Ticket Price

Group Discounts: 4 delegates for the price of 3. Or send 3 and get your 
third place half price! (This applies to inhouse practitioners only, not 
agencies and suppliers and cannot be used in conjunction with any other 
discounts, including earlybird offers.) 

•  All registrations are subject to a 3% booking fee.
•  Speaker notes available to download one week after the conference, subject to speaker disclosure.  
•  Only one discount can be used per registration.  
•  Please note VAT will be charged at 20%.  
Programme Alterations: Conferences are organised many months in advance of the conference itself 
and sometimes we may need to make substitutions, alterations or cancellations of the speakers and/or 
topics. Whilst we make every effort to find a direct replacement if a speaker cancels, sometimes this is not 
always possible within the timeframes we are given. Any substitutions or alterations will be regularly 
updated on the conference website.

4
For

3

TERMS & CONDITIONS
Payment Procedure: Payment is due on submission of your booking please note that VAT will be charged at 20% and all registrations are subject to a 3% booking fee. All orders placed on our online booking pages, by email, on the brochure’s booking 
form or over the telephone will all be followed up with an official booking confirmation email. All such orders are legally-binding and carry a 100% liability immediately after receipt of order. Full payment is a requirement of entry into the event and 
you will be asked to guarantee your payment with a credit card to enter the conference rooms if you have not paid before the date of the conference. Should you fail to pay an invoice or do not attend the conference, you still remain liable for the 
sums due. Global Insight Conferences Ltd reserves the right to decline any booking and make any alteration to the speaker panel, programme, date and venue. Global Insight Conferences accepts no liability for the content of presentations or papers. 
UK VAT is still chargeable on foreign companies attending conferences in the UK and must be paid at the prevailing rate on UK events. All bank and transfer fees must be covered by the company attending the conference. Please note that all calls are 
recorded for training and monitoring purposes. Cancellation Process: Cancellations received in writing on or after 40 working days before the conference date cannot be refunded and full payment is still due, although a replacement delegate will 
always be welcome. This is due to the way in which we are charged by our suppliers as during this final month, the costs have already been incurred by the organisers. Refunds will not be available for postponements or cancellations or virtualisation 
and payment is still due and we reserve the right to make the event virtual or live depending on the circumstances at the time. Refunds will not be available for postponements, cancellations, virtualisation or a change to a live conference from virtual 
and payment is still due. All bookings shall be automatically transferred and refunds cannot be given for such changes. Cancellations received in writing at least 40 working days before the conference date will receive a full refund, minus an 
administration charge of £149 +VAT per ticket. If payment has not yet been made and cancellations are received in writing at least 40 working days before the conference date, the £149 +VAT per ticket administration charge is still due. By booking 
onto the conference, you warrant that you are authorised by your organisation to commit to the booking and pay all agreed costs. Global Insight Conferences Ltd cannot reimburse any travel, accommodation or other expenses under any 
circumstances. Global Insight Conferences Ltd will assume no liability in the event that this conference is cancelled, rescheduled, virtualised or postponed due to a fortuitous event, Act of God, unforeseen occurrence, a Force Majeure event, other 
major disruption or any other event that renders performance of this conference inadvisable, impracticable, illegal or impossible. For purposes of this clause a Force Majeure event shall include, but shall not be limited to: civil disorder; pandemics, 
endemics, disaster; an Act of God; war or apparent act of war; government restrictions and/or regulations; terrorism or apparent act of terrorism; disturbance and/ riots; strike, fire, curtailment, suspension and/ or restriction on transportation 
facilities/means of transportation; or any other emergency. Global Insight Conferences Ltd reserves the right to alter the venue for the conference due to a Force Majeure event or other major disruption or if Global Insight Conferences Ltd, deems it 
necessary to do so. If Global Insight Conferences Ltd postpones an event, the fee will be credited towards the rescheduled date or another conference and all outstanding invoices must still be paid in full. If GIC cancels an event, the fee will be credited 
towards another industry-related event within the next 12 months. This credit will be available for up to 12 months from the original conference date. Refunds will not be available for postponements or cancellations or virtualisation and payment is 
still due. If you wish to cancel a ticket on an event that has been postponed, the cancellation terms outlined above still stand, but in relation to the original date. Please note all exhibitors, sponsors and event partners should refer to their signed 
contract for more information on their terms and conditions. Date & Venue: Central London or Virtually, 21st September, 2021. Please note that accommodation and transport fees are not included in the registration fee. Global Insight 
Conferences Ltd cannot reimburse any travel, accommodation or other expenses under any circumstances. Special Dietary, Access Or Speciality Requirements: We make every effort to ensure that all delegates are able to participate fully, but 
please do let us know if you have any access, dietary (other than vegetarian) or any other particular requirements. Speaker & Programme Changes: Sometimes speakers are unable to attend for personal or business reasons and whilst we make 
every effort to find a direct replacement, occasionally this is not possible within the timeframes we are given. GIC reserves the right to alter or modify the advertised speakers and/or topics if necessary. Any substitutions or alterations will be regularly 
updated at www.foodanddrinkconference.com. Data Protection: The delegate names, organisations and occasionally job titles will be shared with other attendees of the event for the purpose of facilitating networking only. Should you not wish your 
information to be shared in this way, please email: database@globalinsightconferences.com or write to Data Protection Officer, Global Insight Conferences, 5-11 Lavington Street, London, SE1 0NZ. When you register for the conference, GIC will 
provide you with information relating to your booking and other GIC related products or services via email, direct mail, fax or telephone. Should you wish to discontinue this service at any time please write to the Marketing Director at the address 
above or please email database@globalinsightconferences.com. Admittance: We reserve the right to eject you without any prior notice or refund if your behaviour is disruptive, offensive, dangerous or illegal. Distribution of unauthorised materials 
and audio/visual recordings are not allowed without prior consent. GIC is not liable for damage to or loss of personal belongings at the conference venue and accepts no liability for the content of the papers and presentations given. Please note that 
photographs, video and audio footage, which may include speakers and delegates, may be taken at the event and used in future marketing material.

Can You Help Brands Monetise The 
Latest Food & Drink Trends & Produce 
Profit-Boosting NPD? 

Opportunities To Get Involved Include:

For more information call +44 (0)20 3479 2299 or email 
partner@foodanddrinkconference.com Organised By:

Speaking & Thought 
Leadership Opportunities 

Pre-Conference Marketing & 
Brand Exposure

Virtual One-To-One Meetings 

Interactive Networking, Direct 
Messaging, Meetings, Live 
Discussion

On The Day Customisable 
Branding On The Dedicated 
Virtual Platform

Virtual Exhibition Stand

Competitions & Electronic 
Giveaways

Virtual Roundtables

Video Advertisement

100% Satisfaction Rate

GET
INVOLVED
VIRTUALLY

Book Now &

SAVE £1,000

Food &Drink
www.foodanddrinkconference.com

TRENDS & NPD

21st September 2021


